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2 Case Study: Rhode Island Credit Union’s New Operations Center in Warwick, RI

the
CLIENT

Rhode Island Credit Union (RICU) is a
growing financial institution committed to
delivering exceptional member experiences
while cultivating an engaging, supportive
workplace for its employees. As the
organization expanded, it became clear
that RICU needed a new operations center
designed to meet its evolving needs and
reflect its modern, vibrant brand.

the
SITUATION

RICU faced the dual challenge of finding a
location that could accommodate future growth
and designing a space that balanced efficiency,
collaboration, and employee wellness. The
search for the perfect home was extensive: over
the course of more than a year, nearly forty
properties were evaluated for accessibility, size,
and potential for renovation.

After careful consideration, the vacant building
at 95 Jefferson Boulevard emerged as the ideal
choice. Its central location and ease of access
made it a natural fit, and the property offered the
opportunity for significant interior and exterior
renovations, along with a new addition to
support RICU’s long-term vision.
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. Case Study: Rhode Island Credit Union’s New Operations Center in Warwick, RI

our
APPROACH

The design focused on creating a modern,
flexible, and employee-centered workplace

while reflecting RICU’s brand. Wood slat walls,

geometric patterns, and bold color accents
energize high-traffic and communal areas,
while acoustic panels and playful lighting,
including yellow hexagon pendants, enhance
comfort and visual interest. Flooring, finishes,
and carefully chosen paint and laminate
accents guide circulation and create

a balanced, engaging environment.

Flexible workspaces were central to the design.

Private offices along the exterior perimeter
use glass partitions to bring natural light into
central open office areas, while decentralized
support spaces—conference rooms,
workrooms, and copy areas—minimize travel
distances and place services where employees
need them most.

The design also prioritized wellness with a
quiet room for mothers and those needing a
quiet space, a fitness area with shower access,
and a versatile employee lounge, featuring
varied seating, outdoor views, encaustic floor
tiles, and warm pendant lighting. Sculptural
acoustic treatments and geometric flooring

in wellness and fitness spaces support focus,
movement, and energy.

Executive areas promote collaboration and
adaptability through versatile conference
rooms, modular seating, hospitality nooks, and
private offices designed for small meetings
and informal connections. Environmental
graphics throughout the building celebrate
RICU’s mission, values, and community, with
dimensional lettering highlighting Rhode Island
branch towns and walls dedicated to core
values, vision, and inspirational messaging.
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TAKEAWAYS

. A meticulous search of nearly 40

the
RESULTS

The new operations center successfully combines
efficiency, engagement, and wellness. Staff enjoy

sites ensured the ideal location
for growth and accessibility.

a bright, flexible, and thoughtfully designed Brand, staff experience, and
environment that supports collaboration, focus, flexibility drove design decisions
and work-life balance. The integration of brand for today and tomorrow.

colors, textures, and geometric design elements
reinforces a sense of identity and pride, while
environmental graphics celebrate RICU’s culture Wellness and collaboration
and community roots. focused spaces boost staff
satisfaction and engagement.
By investing in a workplace that meets the needs
of its employees, RICU has created a team that

is energized, inspired, and equipped to provide Graphics and finishes highlight
exceptional service to members. The year-long, RICU’s mission, culture, and
meticulous location search, combined with a community ties.

comprehensive, brand-driven design strategy,
resulted in a facility that not only accommodates
growth but also elevates the day-to-day
experience for staff and members alike.
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about
team NES

At NES Group, go beyond the traditions of “banking today” and plan for the
potential of the future. What makes us different? In house capabilities to imagine,
design, and deliver your project.

With decades of experience, we know the industry inside and out, we know what
works, and we know what's next. We are invested in creating customized solutions

that embrace the traditions of the industry while reflecting the quickly evolving
demands of an increasingly digital reality.

We provide a seamless experience to address all of your project needs whether

you're creating a new location, updating an existing branch, or retrofitting a space to
align with your brand.

As your all-in-one solution, we’ll manage your project from start to finish.
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